
Grandpa’s Little Helper 



Introduction 

 This film plays on a sympathetic premise and our aim is to 
create a commercial that amuses, intrigues and draws the audience's 
attention. Although the idea is essentially comical, the final product will be 
of a very high production value.  

  
 Our goal is to keep the film simple, fresh, and straight to the 

point. We intend to hook the audience from the very first frame, 
capturing their attention immediately. In a commercial like this every detail 
is very important and in order to make it fully credible the acting is 
extremely crucial. With regards to shooting style, the choice of a lens, 
camera movement and mood lighting are all important factors that we 
will take in to consideration.  

  
 When we first saw the brief we immediately thought that a fresh 

whimsical commercial, with a heartfelt tone, high production value and 
excellent acting, would really suit this well known and loved brand. 

 Will Moore and Matthew Emvin Taylor both graduated from respected film schools and have amassed a 
credible amount of experience and film discipline since.  Although this is their first collaboration together, in the past they 
have both worked on various MOFILM projects, some of which garnered awards. We believe that our combined 
experience and filmmaking abilities will prove in successfully creating a great product for 'Rolo' and MOFILM. 
 





Idea 
 A frail old man with a walking stick is walking down the street, and on his tail, trying to keep up is a 

small boy no older than eight years old. The old man, walks passed a newsagents, stops and whispers in the 
boys ear. Excitedly the young boy runs into the shop and moments later comes out with a newspaper and 
hands it to the old man. He takes the paper slowly and with little acknowledgment and carries on walking 
with the young boy following. 
  

 They continue to walk down the road and they reach a pelican crossing and stand by the lights with 
the old man closest to the control panel. The old man whispers into the boys ear again and the boy walks 
around him and presses the crossing button. The old man scratches his nose still with an emotionless 
expression on his face. The small boy reaches into his pocket and pulls out a tissue, which he hands to the 
old man. 
  

 They are now walking through a park. There is a bench surrounded by pigeons. The old man 
gestures towards the bench. The little boy runs towards the pigeons and scares them away. The old man 
slowly sits down at the edge of the bench with the young boy patently hovering next to him.  
 

 The old man reaches into his pocket and pulls out a packet of Rolos. The young boy quickly licks his 
lips. With out even acknowledges the young boy the old man proceeds to eat the packet of Rolos until 
there is only one left in the packet. The boy by now is starting to look really desperate. The old man looks 
down at the Rolo, then to the boy and then to the Rolo again. The young boy is starting to get excited. 
The old man picks up the Rolo and puts it into his mouth; the young boy kicks him in the leg and walks of 
as the line “do you love anyone enough to give them your last Rolo” 



Mission 
 The 'Rolo' product has become an iconic, well recognised and much loved brand over the years. Doing the brand 

justice in relation to its previous campaigns takes a great amount of responsibility. Traditionally Rolo commercials have relied 
on the cheekiness and comical values to attract and inform the audience of the light heartedness of the brand. Even 
though the young boy as done so much for the old man, the old man cannot part with his last Rolo and the young boy 
cannot hold in his disappointment. 

  
 Our aim, through the use of a strong story, captivating visuals and perfectly executed comedic timing, is to produce 

a commercial that is relatable while making sure that ‘Rolo's association with love and affection is well demonstrated. 
 



Mood 

Due to the light hearted nature of the commercial, we will avoid overdramatising anything. Natural lighting will neutralise 
the environment and flatten the mood. Camera movement and depth of field will aid to convey the story, set a tone 
and draw the audience to our characters. Ideally we would aim to shoot in a quiet location and as its outside then 
space shouldn’t be a problem. The overall tone of the film should be heartfelt and non-complicated with mellow music 
to emphasise the light hearted nature. 

Treatment by Will Moore and Matthew Emvin Taylor 
 


